








BUSINESSWEEK.COM CHANNELS

= BusinessWeek.com: Every day, leaders around the world access BusinessWeek.com for a powerful combination
of breaking news and actionable insight to help them make smarter work and life decisions.

= |nvesting: Together with sister company Standard & Poor's, the Investing Channel on BusinessWeek.com offers
our financially savvy audience unparalleled news, resources, and objective advice to build wealth and enjoy its
rewards.

= Company Insight Center: Personal investors have a new, one-stop destination for unparalleled, professional-grade
business and financial information. The Company Insight Center is a powerful combination of BusinessWeek
insight and Capital 1Q's market-leading data.

= Technology: Those who build and those who buy technology get daily actionable insights on technological trends
and innovations to help them improve productivity and boost the bottom line.

= |nnovation & Design: The Innovation & Design Channel on BusinessWeek.com is the only destination dedicated to
the Creativity Economy. In one stop, success-driven professionals learn about the strategies, people, products,
and places shaping this new business paradigm.

= Managing: The new Managing Channel (formerly Careers) helps professionals at every stage get to the top and
stay there. This how-to resource includes four sub-channels: managing careers, teams, companies, and boards of
directors.

= Small Biz: The Small Biz Channel on BusinessWeek.com is the ultimate resource to help sophisticated small
business professionals make smarter decisions to build stronger companies.

m B-Schools: The B-Schools Channel on BusinessWeek.com is the leading interactive community for current and
prospective students and grads to share their experiences and opinions about MBA programs.

= Asia: Drawing on our global network of editors, BusinessWeek delivers local insights and on-the-ground
perspective to help decision makers everywhere prosper in a global marketplace.

= Europe: Drawing on our global network of editors, BusinessWeek delivers local insights and on-the-ground
perspective to help decision makers everywhere prosper in a global marketplace.

= Lifestyle: Building on the success of the Autos Channel and our popular lifestyle coverage, the new Lifestyle
Channel caters to affluent professionals looking to reap the rewards of their hard work.

= Magazine: The international business community profits from access to every article of every issue of
BusinessWeek magazine available as it hits newsstands and in searchable archives.

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Products/Online_Channels
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BUSINESSWEEK.COM NEWSLETTERS

Connect with our highly engaged, opt-in audience through any of our targeted newsletters. Our affluent, active
subscribers get a competitive edge with the latest news and information — on topics they select — delivered direct to
their inboxes from the editors they trust at BusinessWeek.com.

BUSINESSWEEK INSIDER
Avg. Impressions: 181,000

CEO GUIDE TO TECHNOLOGY

Avg. Impressions: 9,000

GREEN BUSINESS
Avg. Impressions: 3,000

INNOVATION & DESIGN
Avg. Impressions: 12,000

INVESTING INTELLIGENCE

Avg. Impressions: 41,000

MANAGING INSIDER
Avg. Impressions: 11,000

MBA EXPRESS
Avg. Impressions: 56,000

SMALLBIZ INSIDER
Avg. Impressions: 30,000

TECH INSIDER
Avg. Impressions: 44,000

Frequency:

Frequency:

Frequency:

Frequency:

Frequency:

Frequency:

Frequency:

Frequency:

Frequency:

Fridays

Monthly

Monthly

Thursdays

Fridays

Alternate Wednesdays

Wednesdays

Wednesdays

Wednesdays

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Products/Newsletters
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PODCASTS

Senior BusinessWeek editors sound off on a range of topics in short
audio or video clips ready to play when and where visitors are ready
to listen. These dynamic and engaging conversations enhance some
of our most popular features with additional insights and opinions.

BEHIND THIS WEEK'S COVER
BusinessWeek writers and editors offer an inside look behind the
new issue’s cover story for added insight and analysis.

THE BUSINESS WEEK

Assistant Managing Editor Jim Ellis recaps the week's top business
and economic stories in this engaging video podcast. Listeners get
behind-the-headlines analysis of business trends, a look at the
market week ahead, and advice to make their financial life richer and
easier to manage.

CEO GUIDE TO TECH

This series highlights innovation in areas like next-generation Web
applications and IT security that affect the way global leaders are
running their businesses.

INNOVATION OF THE WEEK
Today's most creative minds discuss the innovations transforming
their industries, from gaming design to health care.

SMART ANSWERS

Small business guru Karen E. Klein leads this weekly discussion
with experts and newsmakers to address reader questions on topics
ranging from funding a startup to selling a small business.

TECH & YOU
Tech maven Steve Wildstrom offers tips to get the most out of
personal tech to enhance listeners' jobs and lives.

THE WELCH WAY

Power couple Jack and Suzy Welch dispense no-nonsense,
get-it-done answers to reader questions about business, company,
and career challenges.

For more information contact your Account Manager or call 212-512-6900.

SPONSORSHIP OPPORTUNITY

Monthly sponsorship of a podcast
series includes:

= Audio lead into podcast, up to 15
seconds

= 2 ad units on podcast index page:
300x250 and 728x90

Per month: $20,000 net
Subject to availability.

Printed from: http://mediakit.businessweek.com/Rates/Web/Podcasts
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WEB VISITORS

Affluent business decision makers turn to BusinessWeek.com for the insight and information they need to make
smarter decisions in their professional and personal lives.

BusinessWeek.com visitors are:

Affluent
= Average HHI = $95,306
= HHI $100,000+ = 40%
Business Decision Makers

= Senior Management = 13%
-C-Level = 8%
-EVP/SVP/VP = 5%
= Business Decision Makers = 37%
Information-hungry

= 81% online every day

Web-savvy
= 68% are online both at work and at home

Active Online Consumers
= 93% have shopped online in the last 6 mos.

Demographics

Female = 42%

Male = 58%

Average age = 49 years
College Graduate+ = 65%

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Audience/Web_Visitors
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



2009-2010 WEB CALENDAR

Q4 2009

Special Editorial Report Go Live Ad Close
CEO Guide to Tech 10/06 10/01
Benefits, Pay, and Perks: The Outlook for 2010 10/09 10/06
App Stores 10/13 10/08
Growth Through Innovation 10/14 10/09
Women and Leadership with Marcus Buckingham* 10/16 10/13
Top News Special Report Series 10/21 10/16
Golf & The Business Life 10/30 10/27
Innovation & Design: Best Buildings for Business

Awards With Architegctural Record ? 10/30 10/27
CEO Guide to Tech 11/03 10/29
Medical Tourism 11/09 11/04
Managing the Unretired 11/10 11/05
Future of Technology: Most Intriguing New

Businesses* 9y guing 11/13 11/10
Investing In Your Retirement* 11/13 11/10
New Economics of Executive Travel* 11/13 11/10
Hiring Now: Who, How, and Why 11/24 11/19
Top News Special Report Series 11/25 11/20
Young Professionals: Best Places to Intern 12/04 12/01
Carbon Emissions and Business Strategy 12/04 12/01
CEO Guide to Tech 12/08 12/03
World’s Most Influential Companies* 12/11 12/08
Tech Hot Growth 12/14 12/09
2010 Investment Outlook* 12/18 12/15
Top News Special Report Series 12/23 12/18
Q12010

Special Editorial Report Go Live Ad Close
The Next Decade in Business 12/31 12/28
CEO Guide to Tech 1/05 12/31
Best & Worst Managers 1/08 1/05
Sustainable Design 113 1/08
Top News Special Report Series 1/20 1/14
Business Battles Ahead in Washington 1/22 1/19
Design Special Report 2/01 1/27
CEO Guide to Tech 2/02 1/28
Do You Have Enough to Retire? 2/05 2/02
Investing in Your Retirement 2117 2111
World-Class Customer Service 2/19 2/16
Top News Special Report Series 2/24 2/19
Young Professionals: Best Undergrad B-Schools 2/26 2/23
Future of Technology 2/26 2/23
Design Special Report 3/01 2/24
CEO Guide to Tech 3/02 2/25
Game-Changing Management Ideas 3/12 3/09
Young Professionals: The B-School Life 3/12 3/09
Young Professionals: European B-Schools Report 317 3/12
Top News Special Report Series 3/24 3/19



BusinessWeek 50 3/26 3/23
Q2 2010

Special Editorial Report Go Live Ad Close
Design Special Report 4/01 3/29
CEO Guide to Tech 4/06 4/01
Innovation & Design: Most Innovative Companies 4/09 4/06
IN: Inside Innovation Feature Insert 4/09 4/06
Young Professionals: Asia's Business Schools 4/13 4/08
The BusinessWeek Corporate Tax Report 4/14 4/09
The Best B-Schools for Entrepreneurs 4/16 4/13
Tech's Best Young Entrepreneurs 4/20 4/15
Global Auto Report 4/23 4/20
Top News Special Report Series 4/28 4/23
CEOs of Tomorrow 4/30 4/27
CEO Guide to Tech 5/04 4/29
Asia Investing 5/18 5/13
Future of Technology: IT100 5/21 5/18
Top News Special Report Series 5/26 5/21
Managing Talent 5/28 5/25
CEO Guide to Tech 6/02 5/27
Golf & The Business Life 6/04 6/01
Managing Generation Y 6/08 6/03
IN: Inside Innovation Feature Insert 6/11 6/08
Managing a Virtual, Mobile Workforce 6/16 6/11
What Will Your Home Be Worth in 20157 6/18 6/15
Q3 2010

Special Editorial Report Go Live Ad Close
Retirement Strategies 7/02 6/29
CEO Guide to Tech 7107 7/01
Top News Special Report Series 7121 7/16
Hottest Designs (IDEA Awards) 7128 7123
CEO Guide to Tech 8/03 7/29
New Rules of Management 8/06 8/03
Special Issue 8/13 8/10
Future of Technology 8/27 8/24
g::'jene% Professionals: Best Places to Launch a 9/03 8/31
CEO Guide to Tech 9/08 9/02
IN: Inside Innovation Feature Insert 9/10 9/07
World's Hottest Brands 917 9/14
Aging in Place 9/21 9/16
Top News Special Report Series 9/22 97
Design Schools 9/29 9/24
Q4 2010

Special Editorial Report Go Live Ad Close
World's Best Companies 10/05 9/30
CEO Guide to Tech 10/05 9/30
Growth Through Innovation 10/13 10/08
Most Intriguing New Businesses 10/15 10/12
Top News Special Report Series 10/20 10/15
Midterm Elections 10/22 10/19
CEO Guide to Tech 11/03 10/29
Young Professionals: Best B-Schools 11/05 11/02
Young Professionals: Best Executive Education 11/05 11/02



Future of Technology 11/12 11/09

IN: Inside Innovation Feature Insert 11/19 11/16
Executive Gift Guide 11/23 11/18
Top News Special Report Series 11/23 11/18
Hiring Now: Who, How, and Why 11/24 11/19
Greatest Givers: Philanthropy Special Report 11/26 11/19
Architecture Awards 12/03 11/30
Young Professionals: Best Places to Intern 12/03 11/30
CEO Guide to Tech 12/07 12/02
Company of the Year 12/10 12/07
Tech Hot Growth 12/14 12/09
2011 Investment Outlook 12117 12/14
Top News Special Report Series 12/22 12/17

Calendar subject to change without notice.

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Calendars/Web
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
2010 WEB RATES: BANNER ADS

Ad Size Net CPM
728 x 90 $105
300 x 250 $131
300 x 600 $200
Prestitial 640 x 480 $210
120 x 60 $53
Text $16

For full details, see Online Production Specs.

Special targeting, new/beta products, exclusive content, and
sponsorships carry incremental space and sponsorship
charges of 50%.

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
2010 WEB RATES IN DEVELOPMENT

2009 EMAIL NEWSLETTER RATES

Alert recipients to the latest news and information available at Business\Week.com.

Delivery Position Net CPM
HTML & Text Top $110
HTML Only In-Story Ad (top) $120
HTML Only In-Story Ad (bottom) $85

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web/Newsletters
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



ONLINE PRODUCTION SPECS

Here you'll find the production specs for BusinessWeek's digital offerings: web pages, video, RSS feeds, podcasts,
newsletters, and email.

ADVERTISING UNIT INFORMATION:

Creative Size GIF/; I_:’G File | Rich Mfedia File Polit_e File E_xpans_ion Ex_pans_ion Animation Looping
ize Size Size Dimensions Direction Time
728x90 20k 30k 75k 728x270 Down :30 n/a
300x250 20k 30k 75k 500x500 Left :30 n/a
300x600 30k 40k 75k 500x600 Left :30 n/a
e 50k 75k n/a na na 10 1
Prrve 50k 100k 100k 800x600 Left 10 1
OPA Push
Down 60k 100k 100k 970x418 Down :10 1
970x66
236x895 30k 40k n/a n/a n/a :30 n/a
120x60 5k 5k n/a n/a n/a :30 n/a
468x60 20k 30k n/a n/a n/a :30 n/a
300x100 20k 30k n/a n/a n/a :30 n/a
234x60 20k 30k n/a n/a n/a :30 n/a
Text Entire text can be no more than 200 characters (three lines) including a link of no more than 60 characters.

3rd PARTY AD SERVING

= Accepted Third Party Ad Tags: Atlas DMT, Mediaplex, DFA, Bluestreak, Unicast, PointRoll, EyeWonder,

Eyeblaster, KlipMart, Interpolls, and TangoZebra.
*one week is required to test any new vendors or ad servers not listed above.
*we reserve the right to reject any new vendors that do not meet site standards.

Ad Format

We require third party report access including the username/password.

We require third party tag for expandable, OPA push down, and floating ads.
Accepted creative types: Dynamic HTML, Java Script, Iframe, Internal Redirects.
No 4th party ad serving

= We reserve the right to reject any insertion, graphic, text description, or URL. Any ad that will cover editorial
content must be approved before campaign begins. Ads should not rewrite the title tag or URL (or interface with

any content on the (Businessweek.com online) pages).
All ad units must open a new browser window upon click.

A visible close button is required on every expandable ad panel.
Audio: user initiated by click only.
Video: host-initiated and must include play/pause, stop, and audio on/off buttons.
Hotspots Expansion (mouseover only): no more than 50% of the total space.
OPA Push Down unit must auto expands in first initial load.
Turnaround Time: 3 business days on all standard creative submitted
Turnaround Time: 10 business days on Roadblock, Sponsorship, Prestitial, Peelback, and Slider creative.
No ads will be accepted with faux functionality; ads must perform actions advertised in creative

All rich media creative must include alternate images to run across multiple non-Java enabled browsers.
A 1-pixel border must surround the entire ad, including expanded panels, to separate ad from editorial content.
Peelback ad is not served in the Safari browser.

FLASH Specs




We accept all versions of FLASH through FLASH 9.

All SWF files must be accompanied by backup GIFs and clickthrough URLSs.
Flash ads cannot exceed 20FPS (Frames Per Second)

Flash ad must assign a clickTag tracking that contains the following actionscript:
On (release) {

getURL(_level10.clickTag,"_blank");

}

VIDEO SPECS for In-program Video Unit

115 second preroll

Preroll is primarily site-served.

We can accommodate click tags and 3rd party tracking pixels in the video at the start, middle and/or end if
necessary.

Accept streaming flash (.FLV file)

VIDEO SPECS for BW Video Network

115 and :30 second page roll with synched display 300x250 banner in a single unit.

Accept .MOV and .FLV format. For Flash, accept version 8-10 and ActionScript 2.0

Maximum video file sizes are .MOV-20MB and .FLV-2.5MB

Minimum Bitrate size is 600kbps

Audio size is 64kbps/ 44khz

For 300x250 display banner, we only accept FLA files

Maximum banner size is 50k with no audio and 5 second animation with only one time looping.
Accept only one third party tracking pixel and click url for combine video and companion banner unit
To guarantee correct font reproduction, please do one of the followings:

-Completely break apart each editable line of text in .FLA (ctrl + B, twice)

-Include all fonts used in the .FLA in a separate zipped folder.

Newsletter SPECS

Text - 6 lines (including URL), 72 characters per line

HTML - 728x90, 300x250 (max file size is 20K for each)

No rich media allowed in newsletters only .gif or .jpg images
Turnaround Time: 3 business days on all creative submitted

PLEASE NOTE: This applies to ALL newsletters.

URLSs for newsletter text ads are redirected by our email vendor, AIG, meaning that the URL will not appear in the
Newsletter as the advertiser submits it to us. The destination of the URL will remain the same, however, its
appearance will change. Advertisers need to specify whether or not they wish for their URL to be redirected otherwise
we will assume that the URL can be physically altered. AlG redirects URLs so that it can track clicks for the given ad.

E-mail Offer SPECS

Text

-Simple text file (example emailblast.txt)

-Please format file exactly the way you want it to look (example spaces and new lines)

-Include links (all links will be tracked unless otherwise instructed)

-Length and size of file does not matter; however use your judgment (readers lose interest as the length
increases)

HTML

-Because this offer is going to various email clients and each one renders pages differently, we ask that you don't
use any technologies such as flash, java, etc. Animated images are fine and encouraged.

-Please DO NOT use style sheets. Use font tags only.

-Please use standard html coding compatible for both Internet Explorer and Netscape

-Please create files compatible for the following browsers:

--Internet Explorer 6 and 5+

--Netscape 6,2 and 4.5+

-Include links (all links will be tracked unless otherwise instructed)

-File size should not exceed 85kb (anything over may result in a "slow loading" of the page)

-Please send a separate zip of all images (BusinessWeek will host or redirect images unless otherwise instructed).
-Please keep width of tables to 765 or under.

= Turnaround Time: 3 business days on all creative submitted
= Please include both test list and seed list with the creative files.
= An opt-out mailing list must be maintained by the client and an opt-out clause with an e-mail address is required

for each e-mail blast.



MOBILE SPECS

AD SIZE

TECHNICAL SPECIFICATIONS

SAMPLE CREATIVE

Small Banner Ad

Dimension: 120x20 pixels
Color: 16 colors

File size: < 1k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 10 characters including spaces and no
special characters

Mews and Weather

WOW SUARANTEED S i
Find WOW Now!

1 Mews
2Weather
3 Sports

Medium Banner
Ad

Dimension: 168x28 pixels
Color: 16 colors

File size: < 2k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 12 characters including spaces and no
special characters.

Large Banner Ad

Dimension: 216x36 pixels
Color: 16 colors

File size: < 3k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 18 characters including spaces and no
special characters.
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X-Large Image
Banner

Dimension: 300x50 pixels
Color: 16 colors

File size: < 5k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 24 characters including spaces and no
special characters.
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Text

Text limited to < 1000 bytes characters
25-35 word recommended




Text with Image Text limited to < 1000 bytes characters
25-35 word recommended
WAP 1.0 Image Specs
Dimension: 80x15 pixels
Color: Black and White
File Size: < 200 bytes
Format: WBMP

WAP 2.0 Image Specs
Dimension: 96x25 pixels
Color: 16 color

File Size: < 800 bytes
Format: GIF/JPG

Additional Rich Media and Other Ad Unit Information
Click to expand and learn more about each.

Single Click Instructions

Assign the following ActionScript code to the button action within the Flash file

on (release) {
getURL(_levelO.clickTag, "_blank");
}

Publish the Flash file as Flash 6.

l -
;"'-vil.-C-f-'S--FlmTt' i |

ActionScript 1,08 2.0 v 2B gl ey 0@ W Sopthssz (F
[A)] okl Functiors on {release) |

:E] ActionSoript 2.0 Classes getURL { lewel0.clickTeg, * blank™);

[A) Globad Properties !

(3] operators

(@] stabements

[A] Compier Dimctives
[A] Constants

(] Types

(8] Ceprecated

[A] pata Components
[#] comporents

(@) scresrs

11; Endax

=T
= (Al Current Seleckion

[ Laver 1:Frame '
B Sens |

[ Laver 1:Frame s

Multiple Click Instructions

Assign a different clickTag variable to each button following the same format as the Single Click Instructions above.

Example: If an ad has 2 buttons that link to different places, use clickTag1 for the first link and clickTag2 for the
second link.

Publish the Flash file as Flash 6.




|_ Actions - Frames x | "____
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Accepted Formats: WAV, MP3

Recorded at 192 kb/sec or greater quality
File Size: 200k maximum

Animation: 15 seconds maximum

BUSINESSWEEK ACCEPTS THE FOLLOWING THIRD PARTY AD TAGS

Atlas DMT
Mediaplex
DoubleClick DART
Bluestreak
Unicast
PointRoll
EyeWonder
Eyeblaster
KlipMart
Interpolls
TangoZebra

** BusinessWeek Online will test vendors not on the approved list for site compatability
** BusinessWeek Online reserves the right to reject any new vendor that doesn’t meet site standards

For more information contact your Account Manager or call 212-512-6900.
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