NEWSLETTER OVERVIEW
SMALLBIZ INSIDER

FREQUENCY: WEDNESDAYS

SmallBiz Insider supports small business professionals by delivering
advice, success stories, tips, and tools to help their businesses
thrive.

SMALLBIZ INSIDER SUBSCRIBERS ARE:

= Decision makers: 81% are involved with tech purchasing on
the job

= Spreading the word: 27% forward the newsletter to a
colleague

= Web-dependent: 67% get business news/investing information
online

= Highly engaged: spend 48 minutes on average reading the
newsletter

Engage small business professionals dedicated to growing their
businesses with your brand through SmallBiz Insider newsletter.

For more information contact your Account Manager or call 212-512-6900.

SUBSCRIBER PROFILE

Gender: 75% male/25% female
Median age: 42

Median HHI: $88,000

College grad+: 87%

Senior management: 52%
Work in firms of 500+: 33%

TOP FIVE REASONS THEY
SUBSCRIBE

1. Trusted news and
information

2. Insightful and interesting
opinions

3. Fits a busy lifestyle

4. Informative

5. Highly relevant

PLAN TO PURCHASE (3 MOS.)

Personal/vacation travel: 61%
Business travel: 37%

Flat panel TV: 28%
Notebook/tablet PC: 27%
Digital camera: 25%
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SMALLBIZ READERS

BusinessWeek SmallBiz reaches a highly qualified audience of 675,000 small business professionals with enormous
purchasing power. The members of this select group are in established companies with 300 or fewer employees and
in a broad range of industries, including venture capital, architecture, insurance, aviation, health care, construction,
and energy.

SmallBiz delivers insight to help these engaged readers make smarter decisions about what to purchase and from
whom. Influence your best customers small business decision makers with big purchasing power.

ERDOS & MORGAN
PURCHASE INFLUENCE IN AMERICAN BUSINESS

Total SmallBiz Senior Executive Readers: 85,000
100%

Involved in Purchase Decisions For:

Financial/Corporate Services 66%
Computer Technology 57%
Human Resources/Staffing 53%
Insurance 52%
Sales & Marketing 52%
Office Operations 51%
Communications Equipment & Services 45%

For more information about these magazine studies, contact your BusinessWeek Account Manager.

METHODOLOGY

Frequency/Latest Study

= Bi-annual
= 2008-2009 (May 2009)

Target Universe

= U.S. Senior Executives at companies with sales of $1,000,000 or more
= Population projection: 4,323,000

Sample

= 6,683 senior executives
= Dun & Bradstreet's Database of American Business
= 42% response

Method

= Self-completed mail questionnaire
= 6 pages, $1 incentive, 4 mailings

Data Collected
Demographics and "Firmographics"
Purchase influence - 56 business products and services

Readership of 73 publications
Viewership of 69 broadcast and cable programs

For more information contact your Account Manager or call 212-512-6900.




Busmessweek 2009 Editorial Calendar | SmallBiz

L iLANTAROE SPECIA RER Tl 75 600 WS S0 IN-HOME/ oo | REPORT o MEDIA PRINT WEB
GO LIVE* PLATFORMS| CLOSE CLOSE

2/13 Globalization/Outsourcing Feb/Mar B W 1/23 2/10

4/3 Social Entrepreneurship Apr/May B W 3/13 3/31

6/5 Inner City 100 June/July P W 5/15 6/2

8/7 Green Entrepreneurs Aug/Sept B W 7117 8/4

10/9 Best Entrepreneurs Under 25 Oct/Nov P W 9/18 10/6

11/27 The Case for Diversity Dec/Jan P W 11/6 11/24

Subject to change. For the most up-to-date calendar go to mediakit.businessweek.com
*In-home delivery within one week of this date. REV 1/13/09



BusinessWeek
2010 PRINT RATES IN DEVELOPMENT

2009 SMALLBIZ RATES

Circulation: 675,000 B/W 4-Color
1 page $52,000 $76,900
2/3 page $38,900 $57,600
1/2 page $32,500 $48,000
1/3 page $20,700 $30,700
2nd cover spread - $184,560
3rd cover - $84,590
4th cover - $99,970
Pre-TOC Spread - $169,180
Opposite TOC 1 - $84,590
Opposite TOC 2 - $84,590

Rates include bleed
Cover gatefold bumps an advertiser in a premium position.
Remnant rates available upon request.

Terms and Conditions

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Magazines/SmallBiz
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BusinessWeek

2010 WEB RATES IN DEVELOPMENT

2009 WEB RATES: BANNER ADS

Ad Size

728 x 90

300 x 250

300 x 600

Prestitial 640 x 480
120 x 60

Text

Net CPM
$100
$125
$190
$200

$50
$15

For full details, see Online Production Specs.

Special targeting, new/beta products, exclusive content, and
sponsorships carry incremental space and sponsorship

charges of 50%.

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web
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BusinessWeek
2010 WEB RATES IN DEVELOPMENT

2009 EMAIL NEWSLETTER RATES

Alert recipients to the latest news and information available at Business\Week.com.

Delivery Position Net CPM
HTML & Text Top $110
HTML Only In-Story Ad (top) $120
HTML Only In-Story Ad (bottom) $85

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web/Newsletters
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BusinessWeek
BUSINESSWEEK GLOBAL EDITION, AND SMALLBIZ

PRODUCTION SPECS

Here you'll find the production specs for BusinessWeek Global Edition and SmallBiz.

2010 BusinessWeek Global Closing Dates
Please contact the issue manager for extension requests.

ISSUE DATE EDITION AD MATERIALS CLOSE ISSUE MANAGER
Jan 11 EXP, E Dec 14 Brenda Alexander
Jan 18 R, E/A Dec 21 Diana Gulyan
Jan 25 MNI ONLY Dec 28 Brenda Alexander
Feb 1/Feb 8 EXP, E Jan 4 Diana Gulyan
Feb 15 R Jan 19 Brenda Alexander
Feb 22 M, E/A, MNI Jan 25 Diana Gulyan
March 1 EXP, E Feb 1 Brenda Alexander
March 8 Feb 8 Diana Gulyan
March 15 M, MNI Feb 16 Brenda Alexander
March 22/29 R, E/A Feb 22 Diana Gulyan
April 5 EXP, E March 8 Brenda Alexander
April 12 March 15 Diana Gulyan
April 19 R, E/A March 22 Brenda Alexander
April 26 M, MNI March 29 Diana Gulyan
May 3 EXP, E April 5 Brenda Alexander
May 10 R, E/A April 12 Diana Gulyan
May 17 April 19 Brenda Alexander
May 24 M, E/A, MNI April 26 Diana Gulyan
May 31 May 3 Brenda Alexander
June 7 EXP, E May 10 Diana Gulyan
June 14 R, E/A May 17 Brenda Alexander
June 21 M, E/A, MNI May 24 Diana Gulyan
June 28 May 28 Brenda Alexander
July 5 EXP, E June 7 Diana Gulyan
July 12/19 R, E/A June 14 Brenda Alexander
July 26 MNI ONLY June 28 Diana Gulyan
Aug 2 EXP, E July 6 Brenda Alexander
Aug 9 July 12 Diana Gulyan
Aug 16 M, E/A, MNI July 19 Brenda Alexander
Aug 23/30 July 26 Diana Gulyan
Sept 6 EXP, E Aug 9 Brenda Alexander
Sept 13 R, E/A Aug 16 Diana Gulyan
Sept 20 M, E/A, MNI Aug 23 Brenda Alexander
Sept 27 Aug 30 Diana Gulyan

Oct 4 EXP, E Sept 7 Brenda Alexander

Oct 11 R, E/A Sept 13 Diana Gulyan



Oct 18 Sept 20 Brenda Alexander

Oct 25 M, E/A, MNI Sept 27 Diana Gulyan
Nov 1 EXP, E Oct 4 Brenda Alexander
Nov 8 Oct 11 Diana Gulyan
Nov 15 R, E/A Oct 18 Brenda Alexander
Nov 22 M, E/A, MNI Oct 25 Diana Gulyan
Nov 29 Nov 1 Brenda Alexander
Dec 6 EXP, E Nov 8 Diana Gulyan
Dec 13 M, E/A, MNI Nov 15 Brenda Alexander
Dec 20 R, E/A Nov 22 Diana Gulyan
Dec 27/Jan 3 Nov 29 Brenda Alexander

R = Regional Edition

M = Metro Edition

EXP = Expire Wraps

MNI = Media Networks Inc.
E = Elite

E/A = Eur/Asia

Diana Gulyan 212-512-2119 Brenda Alexander 212-512-2697

2010 BusinessWeek SmallBiz Closing Dates
Please contact the issue manager for extension requests.

ISSUE AD MATERIALS CLOSE ISSUE MANAGER
February/March January 22 Diana Gulyan
April/May March 12 Diana Gulyan
June/July May 14 Diana Gulyan
August/September July 16 Diana Gulyan
October/November September 17 Diana Gulyan

Diana Gulyan 212-512-2119

Fast Close: limited availability. Please contact issue manager for details.

= BW Global Edition fast close: Up to 24 hours prior to mailing and newsstand shipment
= BusinessWeek Regional and Metro Editions: Friday prior to the week issue prints
= BusinessWeek SmallBiz fast close: Up to 24 hours prior to mailing and newsstand shipment

Restrictions:

= Page or spread ads only
= No split runs
= No pantone colors

Insertion Orders

Insertion orders are binding after closing dates. No cancellations accepted after this date. Please email your
insertion orders to bworders@businessweek.com

General File Requirements

= Each file should contain only one page or one spread

= Line screen: 133 lines per inch (54 lines per centimeter)

= Screen angles used (unless otherwise requested on disk label):
C-15%, M-45%, Y-90%, K-75%

= All required trapping should be done prior to creating the file

= Color traps: .08mm/0.144 pt and black overprint set when necessary



= Include quality control patch (color bars) within maximum dimension of ad file
= All marks (trim, bleed, center) should be included in all colors

File Format

= PDF/X-1a:2001

= Scanned images must be high-resolution (300 dpi), CMYK (no spot colors, RGB, LAB, or ICC color profiles),
and saved in TIFF or EPS format. (Note: Final output of all BusinessWeek pages will be at 2400 dpi/04.488
dpmm)

= All fonts must be included and be Type 1 or 3 (no Truetype).

Proof Requirement

BusinessWeek Global Edition

4 for BusinessWeek (Global Edition)
2 for each Regional Edition

2 for each Metro Edition

SmallBiz
2 Proofs

Additional notes:

= Laser proofs (color or black and white) are acceptable for content proofs only.

= Contract quality Press, Offpress, and Digital (Halftone, and Continuous Tone) proofs are acceptable for color
guidance on press. Examples of preferred SWOP certified proofs can be found on the SWOP web site at
http://www.swop.org

= Supply color guidance proof that matches supplied digital ad file. If there are discrepancies between the
supplied digital ad file and supplied proof, BusinessWeek will print what is on the digital ad file. Ads without a
complete set of color guidance proofs will be accepted at the advertiser's risk.

= BusinessWeek will maintain ad files and proofs for seven months.

Technical Support
For file preparation and technical support in the U.S. and Canada contact Quad/Imaging:

David Chapnick
212-904-4126

Bruce Galt
212-904-4123

Mechanical Specifications

Non-Bleed/Safety Trim Bleed
Ad Unit Availability Width x Depth Width x Depth Width x Depth
2-page spread BW Global 14-3/4" x 10" 15-3/4" x 10-1/2" 16" x 10-3/4"
View PDF SmallBiz 375mm x 254mm 400mm x 266mm 406mm x 273mm
1 page BW Global 7" x10" 7-7/8" x 10-1/2" 8-1/8" x 10-3/4"
View PDF SmallBiz 178mm x 254mm 200mm x 266mm 206mm x 273mm
1/2 page spread BW Global 14-3/4" x 4-5/8" 15-3/4" x 5-1/8" 16" x 5-3/8"
View PDF SmallBiz 375mm x 117mm 400mm x 130mm 406mm x 137mm
2/3 page vertical BW Global 4-1/8"x 10" 5"x10-1/2" 5-1/4" x 10-3/4"
View PDF SmallBiz 105mm x 254mm 127mm x 266mm 133mm x 273mm
1/2 page horizontal BW Global 7" x 4-5/8" 7-7/8" x 5-1/8" 8-1/8" x 5-3/8"
View PDF SmallBiz 178mm x 117mm 200mm x 130mm 206mm x 137mm
1/3 page vertical BW Global 2" x 10" 2-5/8" x 10-1/2" 2-7/8" x 10-3/4"
View PDF SmallBiz 51mm x 254mm 67mm x 266mm 73mm x 273mm
1/3 page square BW Global 4-1/8" x 4-5/8" 5" x 5-1/8" 5-1/4" x 5-3/8"
View PDF 105mm x 117mm 127mm x 130mm 133mm x 137mm




For Regional and Metro editions, only full pages and spreads are available.

All bleed ads include 1/8" (3.175mm) bleed on all four sides.

Final Trim
7-7/8" x 10-1/2"

Live Matter Safety

1/4" (6mm) top and bottom

7/16" (11mm) left and right

1/8" (3mm) spread gutter safety = 1/16" (1.5mm) on each side

Please note: headlines across gutter should be set so that words, rather than letters, are split.

For general production-related questions (such as closing dates and mechanical specs), please contact the
BusinessWeek Production Dept.:

Brenda Alexander
212-512-2697

Diana Gulyan
212-512-2119

Submission Information

We accept ad materials two ways:

1. AdShuttle (www.adshuttle.com)
AdShuttle is a Web-based advertisement processing and delivery system that streamlines the electronic
submission of ad files. For AdShuttle support call 1-866-744-5784 (U.S.) / 414-566-6941 (Int&€™I) or
David Chapnick at 212-904-4126
2. Shipping
Send ad materials with material instructions and issue date/month to:
Quad/Imaging
2 Penn Plaza, 20th Floor
New York, NY 10121
Attn: David Chapnick
212-904-4126

For more information contact Jim Delahanty, Director of Production and Digital Ad Services, at 212-512-6354 or
jim_delahanty@businessweek.com or Carol Nelson, Sr. Manager, Global Issue Makeup, at 212-512-6861 or
carol nelson@businessweek.com

For more information contact your Account Manager or call 212-512-6900.
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