





2010 PRINT RATES IN DEVELOPMENT

2009 BUSINESSWEEK RATES: U.S. REGIONALS
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For more information contact your Account Manager or call 212-512-6900.
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BusinessWeek
2010 PRINT RATES IN DEVELOPMENT

2009 BUSINESSWEEK RATES: U.S. STATE

Rate Base B/W 4-Color
California 125,000 $18,500 $27,500

Add 15% for bleed.

Frequency: The California Edition is published 21x a year.
*U.S. State Editions are not available on newsstands.

Frequency Volume Discount Program

Insertions Discount
3 10%
7 12%
13 15%
18 20%
26+ 25%

Premium Positions
Limited premium positions available including covers, center spread, and selected editorial adjacencies. Based on
availability.

Terms and Conditions

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Magazines/US_States
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
2010 PRINT RATES IN DEVELOPMENT

2009 BUSINESSWEEK RATES: U.S. METROS

Rate Base B/W 4-Color
New York 100,000 $17,400 $25,800
So. California 68,000 $13,400 $19,000
No. California 57,000 $10,200 $14,800
Chicago 35,000 $7,200 $10,000
Wash./Baltmore 35,000 $6,700 $10,000

Add 15% for bleed.
Frequency: All U.S. Metro Editions are published 10x a year.
U.S. Metro Editions are not available on newsstands.

New York: New York City and all of Nassau, Rockland, Suffolk, Westchester counties,
and parts of Orange County in New York; all of Bergen, Essex, Hudson, Morris,
Passaic and Union counties, and parts of Hunterdon, Middlesex, Somerset, Sussex,
and Warren counties in New Jersey; part of Fairfield County in Connecticut. Three digit
zip ranges; 068-076, 078-079,088-089,100-119.

Northern California: all California zip codes starting with 93600 and higher.
Southern California: all California zip codes starting with 93599 and lower.

Chicago and the following counties in lllinois: Cook, DeKalb, Dupage, Grundy, Kane,
Kendall, LaSalle, Lake, McHenry, and Will. Three digit zip ranges: 600-608.
Washington/Baltimore: District of Columbia and the following counties in Maryland:
Allegany, Anne Arundel, Baltimore, Calvert, Caroline, Carrol, Cecil, Charles, Dorcester,
Frederick, Harford, Howard, Kent, Montgomery, Prince Georges, Queen Annes. St.
Marys, Talbot, and Washington: the following counties in Virginia: Arlington, Clarke,
Culpepper, Fairfax, Fauquier, Frederick, King George, Louden, Page Prince William,
Rappahannock, Shenandoah, Spotsylvania, Stafford, Warren, and Westmoreland; the
following counties in West Virginia: Berkeley, Hampshire, Jefferson, Mineral, and
Morgan; also including Franklin, Pennsylvania. Three digit zip ranges: 200-215,
217-223. Frequency: All U.S. Metro Editions are published 10x a year. U.S. Metro
Editions are not available on newsstands.

Frequency Volume Discount Program

Insertions Discount
3 10%
7 12%
13 15%
18 20%
26+ 25%

Premium Positions
Limited premium positions available including covers, center spread, and selected editorial adjacencies. Based on
availability.

Terms and Conditions

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Magazines/US_Metros
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
2010 WEB RATES: BANNER ADS

Ad Size Net CPM
728 x 90 $105
300 x 250 $131
300 x 600 $200
Prestitial 640 x 480 $210
120 x 60 $53
Text $16

For full details, see Online Production Specs.

Special targeting, new/beta products, exclusive content, and
sponsorships carry incremental space and sponsorship
charges of 50%.

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
2010 WEB RATES IN DEVELOPMENT

2009 EMAIL NEWSLETTER RATES

Alert recipients to the latest news and information available at Business\Week.com.

Delivery Position Net CPM
HTML & Text Top $110
HTML Only In-Story Ad (top) $120
HTML Only In-Story Ad (bottom) $85

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web/Newsletters
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
2010 PRINT RATES IN DEVELOPMENT

2009 SMALLBIZ RATES

Circulation: 675,000 B/W 4-Color
1 page $52,000 $76,900
2/3 page $38,900 $57,600
1/2 page $32,500 $48,000
1/3 page $20,700 $30,700
2nd cover spread - $184,560
3rd cover - $84,590
4th cover - $99,970
Pre-TOC Spread - $169,180
Opposite TOC 1 - $84,590
Opposite TOC 2 - $84,590

Rates include bleed
Cover gatefold bumps an advertiser in a premium position.
Remnant rates available upon request.

Terms and Conditions

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Magazines/SmallBiz
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



BusinessWeek
BUSINESSWEEK GLOBAL EDITION, AND SMALLBIZ

PRODUCTION SPECS

Here you'll find the production specs for BusinessWeek Global Edition and SmallBiz.

2010 BusinessWeek Global Closing Dates
Please contact the issue manager for extension requests.

ISSUE DATE EDITION AD MATERIALS CLOSE ISSUE MANAGER
Jan 11 EXP, E Dec 14 Brenda Alexander
Jan 18 R, E/A Dec 21 Diana Gulyan
Jan 25 MNI ONLY Dec 28 Brenda Alexander
Feb 1/Feb 8 EXP, E Jan 4 Diana Gulyan
Feb 15 R Jan 19 Brenda Alexander
Feb 22 M, E/A, MNI Jan 25 Diana Gulyan
March 1 EXP, E Feb 1 Brenda Alexander
March 8 Feb 8 Diana Gulyan
March 15 M, MNI Feb 16 Brenda Alexander
March 22/29 R, E/A Feb 22 Diana Gulyan
April 5 EXP, E March 8 Brenda Alexander
April 12 March 15 Diana Gulyan
April 19 R, E/A March 22 Brenda Alexander
April 26 M, MNI March 29 Diana Gulyan
May 3 EXP, E April 5 Brenda Alexander
May 10 R, E/A April 12 Diana Gulyan
May 17 April 19 Brenda Alexander
May 24 M, E/A, MNI April 26 Diana Gulyan
May 31 May 3 Brenda Alexander
June 7 EXP, E May 10 Diana Gulyan
June 14 R, E/A May 17 Brenda Alexander
June 21 M, E/A, MNI May 24 Diana Gulyan
June 28 May 28 Brenda Alexander
July 5 EXP, E June 7 Diana Gulyan
July 12/19 R, E/A June 14 Brenda Alexander
July 26 MNI ONLY June 28 Diana Gulyan
Aug 2 EXP, E July 6 Brenda Alexander
Aug 9 July 12 Diana Gulyan
Aug 16 M, E/A, MNI July 19 Brenda Alexander
Aug 23/30 July 26 Diana Gulyan
Sept 6 EXP, E Aug 9 Brenda Alexander
Sept 13 R, E/A Aug 16 Diana Gulyan
Sept 20 M, E/A, MNI Aug 23 Brenda Alexander
Sept 27 Aug 30 Diana Gulyan

Oct 4 EXP, E Sept 7 Brenda Alexander

Oct 11 R, E/A Sept 13 Diana Gulyan



Oct 18 Sept 20 Brenda Alexander

Oct 25 M, E/A, MNI Sept 27 Diana Gulyan
Nov 1 EXP, E Oct 4 Brenda Alexander
Nov 8 Oct 11 Diana Gulyan
Nov 15 R, E/A Oct 18 Brenda Alexander
Nov 22 M, E/A, MNI Oct 25 Diana Gulyan
Nov 29 Nov 1 Brenda Alexander
Dec 6 EXP, E Nov 8 Diana Gulyan
Dec 13 M, E/A, MNI Nov 15 Brenda Alexander
Dec 20 R, E/A Nov 22 Diana Gulyan
Dec 27/Jan 3 Nov 29 Brenda Alexander

R = Regional Edition

M = Metro Edition

EXP = Expire Wraps

MNI = Media Networks Inc.
E = Elite

E/A = Eur/Asia

Diana Gulyan 212-512-2119 Brenda Alexander 212-512-2697

2010 BusinessWeek SmallBiz Closing Dates
Please contact the issue manager for extension requests.

ISSUE AD MATERIALS CLOSE ISSUE MANAGER
February/March January 22 Diana Gulyan
April/May March 12 Diana Gulyan
June/July May 14 Diana Gulyan
August/September July 16 Diana Gulyan
October/November September 17 Diana Gulyan

Diana Gulyan 212-512-2119

Fast Close: limited availability. Please contact issue manager for details.

= BW Global Edition fast close: Up to 24 hours prior to mailing and newsstand shipment
= BusinessWeek Regional and Metro Editions: Friday prior to the week issue prints
= BusinessWeek SmallBiz fast close: Up to 24 hours prior to mailing and newsstand shipment

Restrictions:

= Page or spread ads only
= No split runs
= No pantone colors

Insertion Orders

Insertion orders are binding after closing dates. No cancellations accepted after this date. Please email your
insertion orders to bworders@businessweek.com

General File Requirements

= Each file should contain only one page or one spread

= Line screen: 133 lines per inch (54 lines per centimeter)

= Screen angles used (unless otherwise requested on disk label):
C-15%, M-45%, Y-90%, K-75%

= All required trapping should be done prior to creating the file

= Color traps: .08mm/0.144 pt and black overprint set when necessary



= Include quality control patch (color bars) within maximum dimension of ad file
= All marks (trim, bleed, center) should be included in all colors

File Format

= PDF/X-1a:2001

= Scanned images must be high-resolution (300 dpi), CMYK (no spot colors, RGB, LAB, or ICC color profiles),
and saved in TIFF or EPS format. (Note: Final output of all BusinessWeek pages will be at 2400 dpi/04.488
dpmm)

= All fonts must be included and be Type 1 or 3 (no Truetype).

Proof Requirement

BusinessWeek Global Edition

4 for BusinessWeek (Global Edition)
2 for each Regional Edition

2 for each Metro Edition

SmallBiz
2 Proofs

Additional notes:

= Laser proofs (color or black and white) are acceptable for content proofs only.

= Contract quality Press, Offpress, and Digital (Halftone, and Continuous Tone) proofs are acceptable for color
guidance on press. Examples of preferred SWOP certified proofs can be found on the SWOP web site at
http://www.swop.org

= Supply color guidance proof that matches supplied digital ad file. If there are discrepancies between the
supplied digital ad file and supplied proof, BusinessWeek will print what is on the digital ad file. Ads without a
complete set of color guidance proofs will be accepted at the advertiser's risk.

= BusinessWeek will maintain ad files and proofs for seven months.

Technical Support
For file preparation and technical support in the U.S. and Canada contact Quad/Imaging:

David Chapnick
212-904-4126

Bruce Galt
212-904-4123

Mechanical Specifications

Non-Bleed/Safety Trim Bleed
Ad Unit Availability Width x Depth Width x Depth Width x Depth
2-page spread BW Global 14-3/4" x 10" 15-3/4" x 10-1/2" 16" x 10-3/4"
View PDF SmallBiz 375mm x 254mm 400mm x 266mm 406mm x 273mm
1 page BW Global 7" x10" 7-7/8" x 10-1/2" 8-1/8" x 10-3/4"
View PDF SmallBiz 178mm x 254mm 200mm x 266mm 206mm x 273mm
1/2 page spread BW Global 14-3/4" x 4-5/8" 15-3/4" x 5-1/8" 16" x 5-3/8"
View PDF SmallBiz 375mm x 117mm 400mm x 130mm 406mm x 137mm
2/3 page vertical BW Global 4-1/8"x 10" 5"x10-1/2" 5-1/4" x 10-3/4"
View PDF SmallBiz 105mm x 254mm 127mm x 266mm 133mm x 273mm
1/2 page horizontal BW Global 7" x 4-5/8" 7-7/8" x 5-1/8" 8-1/8" x 5-3/8"
View PDF SmallBiz 178mm x 117mm 200mm x 130mm 206mm x 137mm
1/3 page vertical BW Global 2" x 10" 2-5/8" x 10-1/2" 2-7/8" x 10-3/4"
View PDF SmallBiz 51mm x 254mm 67mm x 266mm 73mm x 273mm
1/3 page square BW Global 4-1/8" x 4-5/8" 5" x 5-1/8" 5-1/4" x 5-3/8"
View PDF 105mm x 117mm 127mm x 130mm 133mm x 137mm




For Regional and Metro editions, only full pages and spreads are available.

All bleed ads include 1/8" (3.175mm) bleed on all four sides.

Final Trim
7-7/8" x 10-1/2"

Live Matter Safety

1/4" (6mm) top and bottom

7/16" (11mm) left and right

1/8" (3mm) spread gutter safety = 1/16" (1.5mm) on each side

Please note: headlines across gutter should be set so that words, rather than letters, are split.

For general production-related questions (such as closing dates and mechanical specs), please contact the
BusinessWeek Production Dept.:

Brenda Alexander
212-512-2697

Diana Gulyan
212-512-2119

Submission Information

We accept ad materials two ways:

1. AdShuttle (www.adshuttle.com)
AdShuttle is a Web-based advertisement processing and delivery system that streamlines the electronic
submission of ad files. For AdShuttle support call 1-866-744-5784 (U.S.) / 414-566-6941 (Int&€™I) or
David Chapnick at 212-904-4126
2. Shipping
Send ad materials with material instructions and issue date/month to:
Quad/Imaging
2 Penn Plaza, 20th Floor
New York, NY 10121
Attn: David Chapnick
212-904-4126

For more information contact Jim Delahanty, Director of Production and Digital Ad Services, at 212-512-6354 or
jim_delahanty@businessweek.com or Carol Nelson, Sr. Manager, Global Issue Makeup, at 212-512-6861 or
carol nelson@businessweek.com

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Magazines/Production_Specs
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.



ONLINE PRODUCTION SPECS

Here you'll find the production specs for BusinessWeek's digital offerings: web pages, video, RSS feeds, podcasts,
newsletters, and email.

ADVERTISING UNIT INFORMATION:

Creative Size GIF/; I_:’G File | Rich Mfedia File Polit_e File E_xpans_ion Ex_pans_ion Animation Looping
ize Size Size Dimensions Direction Time
728x90 20k 30k 75k 728x270 Down :30 n/a
300x250 20k 30k 75k 500x500 Left :30 n/a
300x600 30k 40k 75k 500x600 Left :30 n/a
e 50k 75k n/a na na 10 1
Prrve 50k 100k 100k 800x600 Left 10 1
OPA Push
Down 60k 100k 100k 970x418 Down :10 1
970x66
236x895 30k 40k n/a n/a n/a :30 n/a
120x60 5k 5k n/a n/a n/a :30 n/a
468x60 20k 30k n/a n/a n/a :30 n/a
300x100 20k 30k n/a n/a n/a :30 n/a
234x60 20k 30k n/a n/a n/a :30 n/a
Text Entire text can be no more than 200 characters (three lines) including a link of no more than 60 characters.

3rd PARTY AD SERVING

= Accepted Third Party Ad Tags: Atlas DMT, Mediaplex, DFA, Bluestreak, Unicast, PointRoll, EyeWonder,

Eyeblaster, KlipMart, Interpolls, and TangoZebra.
*one week is required to test any new vendors or ad servers not listed above.
*we reserve the right to reject any new vendors that do not meet site standards.

Ad Format

We require third party report access including the username/password.

We require third party tag for expandable, OPA push down, and floating ads.
Accepted creative types: Dynamic HTML, Java Script, Iframe, Internal Redirects.
No 4th party ad serving

= We reserve the right to reject any insertion, graphic, text description, or URL. Any ad that will cover editorial
content must be approved before campaign begins. Ads should not rewrite the title tag or URL (or interface with

any content on the (Businessweek.com online) pages).
All ad units must open a new browser window upon click.

A visible close button is required on every expandable ad panel.
Audio: user initiated by click only.
Video: host-initiated and must include play/pause, stop, and audio on/off buttons.
Hotspots Expansion (mouseover only): no more than 50% of the total space.
OPA Push Down unit must auto expands in first initial load.
Turnaround Time: 3 business days on all standard creative submitted
Turnaround Time: 10 business days on Roadblock, Sponsorship, Prestitial, Peelback, and Slider creative.
No ads will be accepted with faux functionality; ads must perform actions advertised in creative

All rich media creative must include alternate images to run across multiple non-Java enabled browsers.
A 1-pixel border must surround the entire ad, including expanded panels, to separate ad from editorial content.
Peelback ad is not served in the Safari browser.

FLASH Specs




We accept all versions of FLASH through FLASH 9.

All SWF files must be accompanied by backup GIFs and clickthrough URLSs.
Flash ads cannot exceed 20FPS (Frames Per Second)

Flash ad must assign a clickTag tracking that contains the following actionscript:
On (release) {

getURL(_level10.clickTag,"_blank");

}

VIDEO SPECS for In-program Video Unit

115 second preroll

Preroll is primarily site-served.

We can accommodate click tags and 3rd party tracking pixels in the video at the start, middle and/or end if
necessary.

Accept streaming flash (.FLV file)

VIDEO SPECS for BW Video Network

115 and :30 second page roll with synched display 300x250 banner in a single unit.

Accept .MOV and .FLV format. For Flash, accept version 8-10 and ActionScript 2.0

Maximum video file sizes are .MOV-20MB and .FLV-2.5MB

Minimum Bitrate size is 600kbps

Audio size is 64kbps/ 44khz

For 300x250 display banner, we only accept FLA files

Maximum banner size is 50k with no audio and 5 second animation with only one time looping.
Accept only one third party tracking pixel and click url for combine video and companion banner unit
To guarantee correct font reproduction, please do one of the followings:

-Completely break apart each editable line of text in .FLA (ctrl + B, twice)

-Include all fonts used in the .FLA in a separate zipped folder.

Newsletter SPECS

Text - 6 lines (including URL), 72 characters per line

HTML - 728x90, 300x250 (max file size is 20K for each)

No rich media allowed in newsletters only .gif or .jpg images
Turnaround Time: 3 business days on all creative submitted

PLEASE NOTE: This applies to ALL newsletters.

URLSs for newsletter text ads are redirected by our email vendor, AIG, meaning that the URL will not appear in the
Newsletter as the advertiser submits it to us. The destination of the URL will remain the same, however, its
appearance will change. Advertisers need to specify whether or not they wish for their URL to be redirected otherwise
we will assume that the URL can be physically altered. AlG redirects URLs so that it can track clicks for the given ad.

E-mail Offer SPECS

Text

-Simple text file (example emailblast.txt)

-Please format file exactly the way you want it to look (example spaces and new lines)

-Include links (all links will be tracked unless otherwise instructed)

-Length and size of file does not matter; however use your judgment (readers lose interest as the length
increases)

HTML

-Because this offer is going to various email clients and each one renders pages differently, we ask that you don't
use any technologies such as flash, java, etc. Animated images are fine and encouraged.

-Please DO NOT use style sheets. Use font tags only.

-Please use standard html coding compatible for both Internet Explorer and Netscape

-Please create files compatible for the following browsers:

--Internet Explorer 6 and 5+

--Netscape 6,2 and 4.5+

-Include links (all links will be tracked unless otherwise instructed)

-File size should not exceed 85kb (anything over may result in a "slow loading" of the page)

-Please send a separate zip of all images (BusinessWeek will host or redirect images unless otherwise instructed).
-Please keep width of tables to 765 or under.

= Turnaround Time: 3 business days on all creative submitted
= Please include both test list and seed list with the creative files.
= An opt-out mailing list must be maintained by the client and an opt-out clause with an e-mail address is required

for each e-mail blast.



MOBILE SPECS

AD SIZE

TECHNICAL SPECIFICATIONS

SAMPLE CREATIVE

Small Banner Ad

Dimension: 120x20 pixels
Color: 16 colors

File size: < 1k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 10 characters including spaces and no
special characters

Mews and Weather

WOW SUARANTEED S i
Find WOW Now!

1 Mews
2Weather
3 Sports

Medium Banner
Ad

Dimension: 168x28 pixels
Color: 16 colors

File size: < 2k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 12 characters including spaces and no
special characters.

Large Banner Ad

Dimension: 216x36 pixels
Color: 16 colors

File size: < 3k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 18 characters including spaces and no
special characters.
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X-Large Image
Banner

Dimension: 300x50 pixels
Color: 16 colors

File size: < 5k

Format: GIF/JPG/PNG
Type: Static/ Animated GIF

Call-to-Action Text: Up to 24 characters including spaces and no
special characters.

:!Nq W Gliasarmen g

g W W
Mow. S, 2008
R 1
- LOPUH 3O a1 RS S
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N |

Text

Text limited to < 1000 bytes characters
25-35 word recommended




Text with Image Text limited to < 1000 bytes characters
25-35 word recommended
WAP 1.0 Image Specs
Dimension: 80x15 pixels
Color: Black and White
File Size: < 200 bytes
Format: WBMP

WAP 2.0 Image Specs
Dimension: 96x25 pixels
Color: 16 color

File Size: < 800 bytes
Format: GIF/JPG

Additional Rich Media and Other Ad Unit Information
Click to expand and learn more about each.

Single Click Instructions

Assign the following ActionScript code to the button action within the Flash file

on (release) {
getURL(_levelO.clickTag, "_blank");
}

Publish the Flash file as Flash 6.

l -
;"'-vil.-C-f-'S--FlmTt' i |

ActionScript 1,08 2.0 v 2B gl ey 0@ W Sopthssz (F
[A)] okl Functiors on {release) |

:E] ActionSoript 2.0 Classes getURL { lewel0.clickTeg, * blank™);

[A) Globad Properties !

(3] operators

(@] stabements

[A] Compier Dimctives
[A] Constants

(] Types

(8] Ceprecated

[A] pata Components
[#] comporents

(@) scresrs

11; Endax

=T
= (Al Current Seleckion

[ Laver 1:Frame '
B Sens |

[ Laver 1:Frame s

Multiple Click Instructions

Assign a different clickTag variable to each button following the same format as the Single Click Instructions above.

Example: If an ad has 2 buttons that link to different places, use clickTag1 for the first link and clickTag2 for the
second link.

Publish the Flash file as Flash 6.




|_ Actions - Frames x | "____
ActionSeriph 1,08 2.0 | PR RRIEYEE W, soipkpssst (3
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:{ Lanysr | : Frams 1

Accepted Formats: WAV, MP3

Recorded at 192 kb/sec or greater quality
File Size: 200k maximum

Animation: 15 seconds maximum

BUSINESSWEEK ACCEPTS THE FOLLOWING THIRD PARTY AD TAGS

Atlas DMT
Mediaplex
DoubleClick DART
Bluestreak
Unicast
PointRoll
EyeWonder
Eyeblaster
KlipMart
Interpolls
TangoZebra

** BusinessWeek Online will test vendors not on the approved list for site compatability
** BusinessWeek Online reserves the right to reject any new vendor that doesn’t meet site standards

For more information contact your Account Manager or call 212-512-6900.

Printed from: http://mediakit.businessweek.com/Rates/Web/Online_Production_Specs
BusinessWeek Media Kit Copyright © 2008, by The McGraw-Hill Companies Inc. All rights reserved.





