
Today’s most generous philanthropists want to do more than sign a check. Some 
are starting organizations tied to personal experience, such as fighting an illness 
they’ve suffered from or building a new  facility at an alma mater. Others are 
taking active roles in the funds themselves, applying for-profit strategies to age-

 

old non-profit problems. 

Our special report looks at the state of philanthropy today. From trends in 
corporate giving to social entrepreneurship, our editors explore

 

the increasingly 
complex and rewarding aspects of philanthropy.  

Demonstrate your commitment to corporate responsibility by aligning your 
brand with the givers who make the greatest impact.
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