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WORLD’S MOST

INFLUENTIAL COMPANIES

In today’s global marketplace, large corporations can rival entire nations in
terms of power and influence. Our special report on the World’s Most Influential
Companies examines the impact that these leading enterprises have worldwide.

Considering such factors as a company’s effect on the global economy, its
innovation around products or services, and the level of employment and wealth
that it generates, our editors explore what it means to be influential today, and
where influence is heading tomorrow.

Leverage our connection to business decision makers looking to position their
companies for success in the global arena.
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The World's Most Influential Companies
In a year of loss, they're building market share, upending their industries, and Social Entrepreneurship 108 new
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g “Power lasts 10 years,” goes an old
oy -.iL Korean proverb. “Influence, not more
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