
The worlds of golf and business are closely linked. That’s why BusinessWeek 
created Golf & The Business Life. This biannual special editorial report, now in 
its ninth year, brings together the best of both worlds for those driven to succeed 
on and off the course.  

Written by the editors of BusinessWeek, Golf & The Business Life is a “must-

 

have, must-read”

 

quintessential roadmap for business executives doing business 
on the green. From creating the perfect outing to the best places to play and stay 
while traveling for business, Golf & the Business Life is the ultimate 
businessperson’s resource. 

Extend your reach to the 4.8 million affluent readers of BusinessWeek via this 
powerful brand. 
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Men: 68%

Women:

 

32%

Age 25-54:

 

65%

Professional/managerial: 65%

Average HHI:

 

$269,188

Average asset value:

 

$2,767,613

Own any stocks, funds, bonds, 
CDs, or other investments:

 

94%

Membership at a private club:

 

51%

Source:  2008 Mendelsohn Affluent Survey
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