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GLOBAL EDITORIAL COMMITMENT

m International network of 200+ journalists

= 19 bureaus around the globe

m Sales and marketing staff stationed around the world
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Spain: Editorial Report

BusinessWeek is an indispensable resource for leaders around the globe. The
international business community looks to us for the BusinessWeek
perspective to help them move forward in their businesses, careers, and
investments. We engage influential decision makers and elite business leaders
worldwide, providing indispensible global news and information where they
do business.

In the November 16 issue, our editors will write a report dedicated to the
business climate in Spain. In this editorial report, we will explore the future of
Spain’s economy and business environment, with facts and insights into
Spain’s competitive position, its openness to trade and to the presence of
outside investors and business partners, its commitment to the rule of law and
to the protection of intellectual property, and — most of all - its potential for
growth. The report will feature articles and graphics that shed light on these
themes.

INFLUENTIAL AUDIENCE

Average age: 54

C-Level: 70%

Business decision makers: 59%

Involved in any international business: 50%

The business elite rely on BusinessWeek for our unmatched global
perspective. They turn to us for:

m Content: Global trends and developments

m Context: Timely, credible, and unbiased insight

m Collaboration: High-level exchange of ideas

What’s more, 68% of BusinessWeek readers consider global business news
essential. We provide them this critical insight on topics that matter, which is
why more global business leaders rely on BusinessWeek.

Take advantage of this opportunity to position your message in this
important editorial report and reach the 4.8 million success-driven readers
who rely on BusinessWeek.

FORWARD.

Sources: BE:USA 2008 (Based on a universe of senior business executives) , BWRS Business\Week Editorial Survey 2008
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